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Expert Takeaways
While Navigating a
COVID-19 Worid

Digital Edge has been keeping a pulse
on the latest insights, responses, and
actions from industry experts as they
pertain to meetings & conventions
navigating through the world of
COVID-19. Here are our key takeaways.
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0 79% of planners are choosing dates
beginning in 2021, while only 10% will
wait until 2022 or beyond.

(Northstar Meetings Group Pulse Survey: 6.15.20)

57.9% of convention travelers trust their
fellow attendees to behave in a way
that will prevent the spread of COVID-19.
(Destination Analysts Report. 810.20)

60% of Americans view outdoor
activities safe which can drive
attendance to a destination that offers
open-air opportunities for groups.
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The Heroes

Hybrid/Virtual is the Path Forward

fifty two
percent

52% of event

professionals planned to
move portions of their
event content online.
(PCMA Convene)



SAFETY IS
NUMBER ONE

Safety is #1 with protocols in place.

Working with hotels & venues on safety
outlines, best health practices, a
care-of-duty plan, & other guidelines

will be the standards of convention °
services moving forward.



The Recovery
Paving the Way on the Road Ahead
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meetings marketing

To help bring live meetings back, DMOs
can promote, utilize meetings
marketing, launch virtual destination
experiences (FAMs), & more.

Meet planners where they're

O comfortable while providing help with
marketing support, virtual platforms

. & hybrid options.

Collaborate & communicate
with convention centers

& hotel partners about
cancellation & attrition policies.

P

COLLABORATE
& COMMUNICATE
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With safety as a top priority nea rly

for planning to meet, nearly ®

3 in 4 events will require & 3 In 4
supply face masks.

(Northstar Meetings Group Pulse
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